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As the global demand for natural and organic products continues to grow, making and marketing greener
products is becoming an imperative. The old stereotype of green products’ sub-par performance has been
shattered as large multinational corporations prove that you can develop and win in the marketplace with a
naturals-based product platform. And the pull for sustainably minded products is not limited to consumer
marketing—business-to-business marketing of greener products has also increased due to customer demand
from all business sectors.

The Case for Greener Products

Making a compelling business case for why companies must provide greener, more sustainable products,
Greener Products: The Making and Marketing of Sustainable Brands shares best practices for the
design and marketing of greener products. The book examines ecosystem and regulatory pressures as well as
market pressures from customers—consumers, business customers, and government purchasers—who have
created a demand on manufacturers to bring more sustainable brands to market.

How Are Greener Products Made?

Through case studies of green design from companies such as GE (Ecomagination™), Timberland (Green
Index®), Philips, Apple Inc., Seventh Generation, Procter & Gamble, BASF, and others, the author explores
initiatives in areas ranging from product design, sustainable sourcing, and packaging to energy efficiency,
recycling, and end-of-life management. A contribution from guest author James A. Fava, one of the leading
thinkers and practitioners in developing greener products, presents a toolbox of environmental management
systems, programs, and tools for the development of greener products.

Three Keys to Successful Green Marketing Campaigns



Providing the backbone for the author’s analysis of green marketing, a contribution from guest authors Lee
Ann Head, Karen Barnes, and Suzanne Shelton of the Shelton Group analyzes market trend data and helps
marketers understand their customers and what moves them. The author then looks more closely at drivers
for green marketing, outlining three keys for successful green marketing campaigns and using them to
evaluate the approaches of several leading companies. He also offers advice on how to avoid
"greenwashing," create successful cause-marketing partnerships, and use eco-labels wisely.

Throughout the book, the author shares best practices and lessons learned from leaders in the field across
various industry sectors. Written by the senior director of product stewardship for Johnson & Johnson, this
timely book offers real-world experience, valuable insights, and practical tools for the effective design and
marketing of greener products.

The Best Days of Green Marketing Are Still Ahead

See what Al Iannuzzi has to say about making and marketing greener products in an interview at
Greenbiz.com.
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From reader reviews:

Belia Gillespie:

Book is usually written, printed, or illustrated for everything. You can realize everything you want by a
publication. Book has a different type. As it is known to us that book is important matter to bring us around
the world. Alongside that you can your reading expertise was fluently. A publication Greener Products: The
Making and Marketing of Sustainable Brands will make you to always be smarter. You can feel considerably
more confidence if you can know about anything. But some of you think which open or reading a book make
you bored. It isn't make you fun. Why they may be thought like that? Have you searching for best book or
appropriate book with you?

Mike Jones:

Information is provisions for individuals to get better life, information nowadays can get by anyone from
everywhere. The information can be a knowledge or any news even a huge concern. What people must be
consider when those information which is in the former life are hard to be find than now's taking seriously
which one is acceptable to believe or which one often the resource are convinced. If you have the unstable
resource then you have it as your main information there will be huge disadvantage for you. All of those
possibilities will not happen in you if you take Greener Products: The Making and Marketing of Sustainable
Brands as your daily resource information.

Michelle Favors:

Reading a reserve can be one of a lot of action that everyone in the world adores. Do you like reading book
so. There are a lot of reasons why people love it. First reading a guide will give you a lot of new details.
When you read a publication you will get new information mainly because book is one of several ways to
share the information or perhaps their idea. Second, reading a book will make you actually more imaginative.
When you reading through a book especially tale fantasy book the author will bring that you imagine the
story how the characters do it anything. Third, you may share your knowledge to others. When you read this
Greener Products: The Making and Marketing of Sustainable Brands, you may tells your family, friends in
addition to soon about yours book. Your knowledge can inspire the others, make them reading a publication.

Francis Griffin:

Often the book Greener Products: The Making and Marketing of Sustainable Brands has a lot of information
on it. So when you read this book you can get a lot of profit. The book was authored by the very famous
author. Mcdougal makes some research ahead of write this book. This book very easy to read you will get
the point easily after scanning this book.
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